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RAN-2108002602060003
M.Com. (Part-II) (External) Examination April - 2026

Marketing Management-VI

 [ Total Marks: 100

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â-1.  Answer the following short questions.   20

 a) Ap¥Ûp¡rNL$ dpL$£qV$„N “u ìep¿ep Ap‘p¡. 
  Define Industrial Marketing.

 b) h¡ëey âp¡‘p¡rTi“ iy„ R$¡? 
  What is a Value Proposition? 

 c) fuV$¡g dpL$£qV$„N “u ìep¿ep Ap‘p¡. 
  Define Retail Marketing. 

 d) Bdp¡i“g b°p[ÞX$„N iy„ R$¡? 
  What is Emotional Branding? 

 e) dpL$£V$ qfkQ® “u ìep¿ep Ap‘p¡. 
  Define Market Research. 

 f) Ap¡“gpB“ N°plL$ hs®Z|L$ iy„ R$¡? 
  What is Online Consumer Behaviour? 

 g) k¡ëk âp¡dp¡i“ “u ìep¿ep Ap‘p¡. 
  Define Sales Promotion. 

 h) ‘k®“g k¡rg„N iy„ R$¡? 
  What is Personal Selling? 

 i) ‘¡L$¡rS>„N “u ìep¿ep Ap‘p¡. 
  Define Packaging. 

 j) rhsfZ Q¡“g iy„ R$¡? 
  What is a Distribution Channel? 

â-2.  k¡hp NyZhÑp dp¡X$g kdÅhp¡.    16

  Explain Service Quality Models. 
A’hp/OR
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â-2.  dpL$£qV$„N ‘ep®hfZ kdÅhp¡. 
  Explain Marketing Environment. 

â-3.  Ap^yr“L$ dpL$£qV$„Ndp„ Ål¡fps“u c|rdL$p kdÅhp¡.   16

  Explain Role of Advertising in Modern Marketing.

A’hp/OR

â-3.  L$õV$df qfg¡i“ri‘ d¡“¡S>d¡ÞV$ kdÅhp¡. 
  Explain Customer Relationship Management (CRM).

â-4.  Ap„sffpóV²$ue dpL$£qV$„N“p ‘X$L$pfp¡ kdÅhp¡.    16

  Explain International Marketing Challenges.

A’hp/OR

â-4.  âp¡X$¼V$ qX$af[ÞiA¡i“ õV²$¡V$¡Æ kdÅhp¡. 
  Explain Product Differentiation Strategies.

  

â-5.  fuV$¡rg„N õV²$¡V$¡Æ kdÅhp¡.    16

  Explain Retailing Strategies. 

A’hp/OR

â-5.  dpL$£qV$„N àgpr“„N âq¾$ep kdÅhp¡. 
  Explain the Marketing Planning Process. 

â-6.  Short Notes (Any 2)   16

 1) BÞãgyA¡Þkf dpL$£qV$„N.
  Influencer Marketing. 

 2) Ap¡ç“u Q¡“g dpL$£qV$„N.
  Omni Channel Marketing.

 3) dpL$£qV$„Ndp„ gp¡rS>[õV$¼k.
  Logistics in Marketing.

 4) N°plL$ gp¡eëV$u.
  Customer Loyalty. 


